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Welcome to
Mew Partners

Quarterly Newsletter

Greeting from co-presidents
Virginia Merritt & Jeremy Gander

Once again it is our pleasant duty to
congratulate all our partners and
hope 2006 was anather successful
Year.

Although provincial visitor statistics
for the first nine months of 2006
showed a 12% decline in U.S. based
tourism and an 11% decling in inter-
national visitors, Eastern Ontario
showed a total visitor increase of
1% to &% {depending on the area).
We are confident that the marketing
initiatives of Taste the County™,
espeacially in the target areas of
Toronto, Ottawa and, to a lesser
extent, Montreal, have been essen-
tial in helping increase Prince Edward
County's tourism market share. Of
interest, the Ontario government’s
Ministry of Tourism zlso reports a
26% increase in the Internset access
to ontariotravel.net, while noting a
decline of 28% in calls to the 1-800-
CONTARIO call centre. This is a strong
message regarding the power and
utility of having an Internet pres-
ence, and the need for a user-friend-
ly website, Please emall
jackle.mat@ontario.ca it you would
like to receive your own quarterly
report.

During 2007, the Board of Directors
of Taste the County™, its Executive
Director, and the busy and innova-
tive office staff, will face their usual,
and undoubtedly some new, chal-
lenges. A full slate of events and
activities is planned for the coming

year. In addition to successful
events such as Maple in the County,
Birding, Harvestin' the County,
TASTE! a3 cefebration of regional cui -
sine, and numerous other initiatives,
seminars and workshops geared to
assist partners in their business
endeavars, are being planned, Taste
the County ™ will continue its vita|
participation in the Tourism
Development Alliance. As well, it
wlll seek out and acquire event
sponsors, apply for grants and fund-
ing, bring a stream of media to the
County, and get the County’s story
out there! Always up to the chal-
lenge, we lock forward surpassing
expectations and continuing to build
upan our previous and proven suc-
casses,

Taste the County™ will hold its
Annual General Mesting on
Wednesday, April 18th. This is an
extremely important event and pro-
vides a forum for partners, We
invite you to attend and directly par-
ticipate in the direction and growth
of Taste the County ™, We will be
updating the memhbership on recent
activities, reporting on strategic
planning, electing new members to
the Board, and voting on Bylaw
changes in order to position Taste
the County ™ to better serve its
partners and the community.

We wish you, our valuable partners,
& successful 2007,
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DRIVING GROWTH ...
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Each year, Taste the County™ recognizes
members of aur community who are dedicated
to cultivating a vibrant and sustainable quality
of life in the County by contributing to the arts
and culture, tourism and agricultural sectors,
Winners were awarded beautiful glass statues
by Bloomfield Glass Studio on Movember 21st
at the Taste the County™ Partnership
Fecognition Evening.

Awvsard for Outstanding Contribution to
Arts & Cultura

Ann Wardrop for her work with Prince Edward
County Arts Council

e

(2006 Taste the County™ Recognition Awards E

Award for Outstanding Contribution to
Agriculture: Wayne and Judy Channel of
Lakeshore Farms Market

Award for Outstanding Contribution to
Tourism: Rick Caruso far his work with the
Accommodation Association of Prince Edward
County

Recognition for 3 years of QOutstanding
Contribution to Taste the County™ was
awarded to Stewart McFarland of Suites on the
Lake B&B, Geoff Webb of Black Prince Winery,
and Alexandra Bake of Gilbert & Lighthall
Marketplace and Qlivia & Co. Fine Used Books _/,.

2006 Events, Projects &
Publications managed by Taste the
County™

TASTE! a celebration of regional cuisine;
Developed and launched by the Municipal
Economic Development Office In cooperation with
Taste the County™ and the culinary community.
The annual event strengthens the link between
agriculture and tourism and brands Prince Edward
County as a regional cuisine destination. This
year, the weather was absclutely glorious, which
made the bocce ball courts popular. The theme of
this year’'s event was partnerships. Restaurants
and wineries, breweries and cideries warked
together to create a perfect food and beverage
mateh. Judging from the tasty results, this theme
was a winner!

Taste Trail: The Taste Trail was developed by
Taste the County™ in partnership with the
Municipal Economic Development Office and the
culinary community to highlight locally grown and
locally made foods and beverages. The Taste Trail
attracked a great deal of media attention this year
and was featured in Mazda Intersections, a publi-
cation for Mazda awners, Niles Nile, a glossy
Japanese publication and many mare.

Mapie in the County: Developed by the
Municipal Economic Development Office in
Partnership with Taste the County and the maple
syrup and tourism industries, the festival high-
lights the maple syrup harvest in the County. In
2006, we introduced "Maple Central” in Picton.
With ice carving, face painting, balloon animals
and musical performers, it was very busy place!

Birding Prince Edward County: A three-way
partnership, the Birding Festival was developed by
keen local birding supporters, Taste the County™
and the Municipal Economic Daevelopment Office,
Birding enthusiasts were treated to guided tours,
falconry demonstrations and bird-house building.

Doors Open: Doors Open Prince Edward County
was developed by the Municipal Economic
Development Office in partnership with the her-
itage, culture and tourism industry. The event
highlighted the wealth of heritage and culture in
PEC and promoted shoulder season tourism.
Twenty-four sites participated in the event.
Visitors had the apportunity to see several build-
ings ordinarily closed to the public: the Lake
Ontario Management Unit, the Van Alstine Mill
and back-state at the Regent Theatre to name a
few.







